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FOR IMMEDIATE RELEASE

Access Risk Services Corporation Joins with Knowledge@Wharton to Deliver Leading
Business Insights to Clients

PHILADELPHIA, August 22, 2007 —Access Risk Services Corporation announced that it has
entered into a strategic affiliate relationship with Knowledge@Wharton, the online research and
business analysis journal of the Wharton School of the University of Pennsylvania, which reaches
more than one million subscribers worldwide. As a result of this relationship,
Knowledge@Wharton content will be delivered directly to Access Risk Services Corporation
clients and contacts through a special co-branded Internet site located at
http://accessrisk.knowledgeatwharton.com.

“We are delighted at the opportunity to partner with Knowledge@Wharton and to provide our
clients with such a valuable information tool,” said Robert J. Pendergast, Access Risk Services
President. “Knowledge@Wharton offers innovative and insightful content which is an ideal
complement to the Access Risk Services business model.”

Knowledge@Wharton is a free biweekly online resource that captures knowledge generated at
Wharton through such channels as research papers, conferences, books, and interviews with faculty
on current business topics, and distributes that knowledge online to a global business audience. The
website contains more than 2,000 articles and research papers in its database and more are added
every week. Over the past five years, Knowledge@Wharton has been featured in the Wall Street
Journal, Financial Times, BusinessWeek, Economist Intelligence Unit, Information Week, and
several other publications.

Mukul Pandya, editor and director of Knowledge@Wharton, added, "We are confident that this
initiative will bring value to Access Risk Services and its clients, while also adding more readers to
our fast-growing global audience.”

(more)
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Corporate Content Affiliate Program: for more information about Knowledge@Wharton’s
corporate content affiliate program, contact Carolyn Luthy at cluthy@knowledgeatwharton.com.

For more information about Access Risk Services Corporation, please visit
http://www.accessrisk.com/about.htm

About Knowledge@Wharton

The Wharton School of the University of Pennsylvania is committed to sharing its intellectual
capital through Knowledge@Wharton, the school’s online research and analysis journal.
Knowledge@Wharton offers free access to analysis of current business trends, interviews with
industry leaders and Wharton faculty, articles based on the most recent business research,
conference overviews, book reviews, links to relevant content and a searchable database of more
than 2,000 articles and research abstracts. Launched in May 1999, Knowledge@Wharton has
evolved into a network of websites. The goal of the Knowledge@Wharton Network is to
disseminate business knowledge and insights to readers around the world.

The Knowledge@Wharton Network includes three regional editions. Universia
Knowledge@Wharton, launched in January 2003, is published every two weeks in Spanish and
Portuguese. China Knowledge@Wharton, which commenced publication in March 2005, appears
every other week with articles in simplified and traditional Chinese. India Knowledge@Wharton,
also published bi-weekly, was launched in November 2006.

In addition, the Knowledge@Wharton Network includes three academic partners —
Knowledge@Emory, Knowledge@WPCarey and Knowledge@SMU - published by Emory
University’s Goizueta Business School, Arizona State University’s W.P. Carey School of Business
and the Singapore Management University respectively.

About the Wharton School

The Wharton School of the University of Pennsylvania — founded in 1881 as the first collegiate
business school — is recognized globally for intellectual leadership and ongoing innovation across
every major discipline of business education. The most comprehensive source of business
knowledge in the world, Wharton bridges research and practice through its broad engagement with
the global business community. The school has more than 4,600 undergraduate, MBA, executive
MBA, and doctoral students; more than 8,000 annual participants in executive education programs;
and an alumni network of more than 81,000 graduates.
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